


W h ile  the economic development o f the Bantu in  the post war era has been phenom enal, it 
is o n ly  co m p a ra tive ly  re c e n tly  that commerce and in d u stry  has become a cute ly  conscious o f the 
Bantus' mounting w ealth and h is  emergence as a so ph istica ted  consum er.

It  was on th is  tid a l wave of expansion that the W o rld  was launched as a d a ily  newspaper in 
1962 and so acknowledged the sta ture  o f the Tra nsva a l urban Bantu as a consumer fo rc e . It  was 
the f i r s t  p ub lic a tio n  of it s  k in d  w h ich  was sp e c if ic a lly  designed to se rve what was a submerged 

and re la t iv e ly  unknown m a rke t. It  rem ains a lone in its  f ie ld  as an e ffe c tive  and successfu l means 
o f reaching a com plex and d isc rim in a tin g  urban com m unity. It  soon became apparant that a 
pow erfu l means o f com m unication w ith  the Bantu was in  it s e lf  not su f f ic ie n t .  The appearance of 
the W o rld  as a d a ily  had exc ited  in te re st in  a m arket of which l i t t le  was kno w n. O u r duty as 
p ioneers was c lear and it  has been in  an attempt to bridge th is  gap in  m arketing knowledge that 
we have issued th is  b o o k le t.

It  conta ins in fo rm a tion  com piled from va rio us su rve ys conducted among the Bantu in  South 
A fr ic a , M u n ic ip a l S ta t is t ic s  and a readership  su rve y  by o u rse lve s under the d ire c tio n  of D . J .  
Hume Schonfe ld t during  th is  ye a r.

O n beha lf o f the W o rld  P rin t in g  and P u b lish in g  C o .,  we would I ike  to thank the Johannesburg 
N on-Europe a n A ffa irs  Department and those members o f the a d ve rt is in g  p ro fession  who assisted 
us in  our ta sk .

We tru st that th is  b ooklet w i l l  be o f va lue to a ll those concerned^ 
ing in  South A fr ic a .

etinga nd a d v e rt is-

H . K  I N i l  E Y  . 
G E N E R A L  M A lM G E R .

In producing th is Bantu Market Data bookletwe have concentrated on the Transvaal urban 
market and in particular SO W ETO . Th is market is at present the most viable and acts as a trend 

setter to the Bantu of South A fric a .
As can be seen bysome of the facts in th is booklet, SO W ETO , is one of the largest towns 

in the country. It is here where the most sophisticated urban Bantu live  and it  is in this area 
that the World dominates.

In preparing th is booklet we would like  to express our thanks to M r W . Langschmidt,the 
Managing Director of Market Research A fric a , for his valuable advice and suggestions on the 
presentation of the re su lts. We would also like  to express our thanks to IB M , who assisted with 
the setting of th is booklet on an IBM  electric typewriter and the analysis of the results on the 
IBM  1440.

I f  you require further details or explanations please contact us.

A .  S .  T I L E Y ,  
G RO UP A D V ER TISEM E N T M A N A G ER.
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JO H A N N ESBURG , the largest c ity in the Republic of South Africa 
has also the largest Bantu urban population.

Johannesburg is 94 square miles in area and SOWETO , the home of 
the Johannesburg Bantu, is 26 square miles in area.

SO W ETO , as it was known from April 1963, is an abbreviation of 
South Western Bantu Townships and is the home of over half a m illion 
Bantu who are at present accredited with a purchasing power of 
R50,000,000 per annum.

Since World War II Bantu have converged on the cities to undertake 
the tasks created by the expansion of commerce and industry. Th is 
period was marked by the emergence of squatter camps and shanty towns.

The year 1954 is known as the period of Bantu housing break-through 
and the disappearance of shanty towns.

Today the urban Bantu enjoy comfort, health and a happy family 
life . In SOWETO they have been providedwith w e ll-b u ilt houses and 
hostels with running water, e lectric ity , sanitation, roads , c lin ic s, 
schools, churches, creches, recreation centres and shops.

The nominal rentals for housing in SOWETO include Water, Elec­
tr ic ity , Sanitary and Refuse Services, Street Lighting, Medical A id, 
School fees, etc.

The residents of SOWETO are considered the most sophisticated and 
sociallyadvanced Bantu in the Republic -  an achievement of which the 
Johannesburg City Council may well be proud. WORLD

OUR O W N , OUR O N LY PAPER

PEOPLE



SOWETO
SOW ETO is the third la r­
gest town in the Republic 
of South Africa. It is com­
posed of 21 townships and 
has the dimensions and pop­
ulation of any widespread 
c ity . The individual town­
ships ( sim ila r to suburbs ) 
have picturesque and typ­
ica lly  euphonious B a n tu  
names which are:

Central Western Jabavu
Chiawelo
Chlamini
Dube
Emdeni
Jabavu
Jabulani
Mapetla
Mofolo
Molapo
Moletsane
Moroka
Naledi
Orlando
Orlando East
Phiri
Pim ville
Senaoane
Tladi
Zola
Zondi

N .B .
Diepkloof and Meadow-  
lands fa ll under the ju r is ­
diction of the Bantu Reset­
tlement Board.



B R E A K D O W N  OF T H E  R221,000,000 T R A N S V A A L  U R B A N  B A N T U

CLOTHING
' : ;  l i W i . ' i '  » 3  I  " '  V '  •  '  * N f c  •  .■• w  ^ m ^ - .  *  t  *  ,  j .  -  .................................................... . — | -

ACCESSORIES

INSURANCE

RECREATION |

HIRE PURCHASE I 
INSTALM ENTS I

MOTOR VEHICLE I 
RUNNING COSTS I

NATIVE BEER , 
ALCOHOLIC I 
BEVERAGES 1

CIGARETTES I  
AND TOBACCO I

WASHING AND ,  
CLEANING I  

MATERIALS 1 

DRY CLEANING, I  
REPAIRS, ETC. I

PERSONAL CARE I

Rl.106.000 

I  R1.548.000

MISCELLANEOUS

R11,059.000

R2.433.000

H8.020.000

m m ttÊrn^ Fi/.290.000  

É É M ^  H7.290.000 

B i T ’ |  H5 750.000 

|  R3.100,000

R8,620,000

R22.600.000

GRAIN AND MEAT AND 
ALLIED MEAT 
PRODUCTS PRODUCTS

FISH VEGE- MILK AND
' TABLES MILK

AND FRUIT PRODUCTS

R18.050.000

EATS, OILS SUGARAND NON- 
AND MAR- ALLIED ALCOHOLIC 
GARINE PRODUCTS DRINKS

OTHER
FOODS.
LUNCHES.
ETC.

MISCEL­
LANEOUS

PROJECTION OF TH E  BUREAU OF MARKET RESEARCH FIGURES FOR 1965



The f irs t  Urban Bantu Township in Johannesburg was estab­
lished in 1906, now known as P im v ille , Western native 
Townships started in 1920. Good b ric k, 2 to 5 roomed houses 
were b u ilt. The movement of Bantu from appalling slum 
conditions proved these townships inadequate, and the new 
Orlando Township was planned in 1930. In 1956, S ir  Ernest 
Oppenheimer visited Moroka, a shanty town development 
he was so appalled at what he saw that he arranged with the 
mining industry for a loan of R6 m illio n . Th is was the 
incentive needed and with the proceeds of this loan 14,000 
homes were b u ilt. Since then SOW ETO was developed to 
embrace a total of 20 townships, which by June 1964 pro­
vided accommodation for 351 ,329 residents in 60 ,275 well 
bu ilt and comfortable houses. In addition, the Council has 
financed from its own resources a ten year plan for the in ­
sta llation of e lectric ity in all the houses in SO W ETO .

The recreational facilities in SO W ETO  ore indeed very good. There are 76 sports 
f ields, 3 sports stadia, 58 basketball courts, 31 tennis courts, a magnificent 
swimming bath, 35 childrens' playgrounds (24 with small halls are used as clubs) 
and a golf course.

There is no house in SO W ETO  further than half a mile from at least one childrens' 
playground, football field or basketball court.

Education in any society is the measure of its advance. In 
SO W ETO  the Department of Bantu Education caters for the 
schoolingof children up to matriculation. School attendance 
is not compulsory but the demand of the people for education 
appears to be insatiable. About 70%  of the children in 
SO W ETO  are o f school going age and of these 76,000 
attend school. The numbers are growing rapidly and more 
schools w ill undoubtedly be bu ilt in the future. O f the 120 
schools at present in use in SOW ETO five cater for Standard 
Seven to M atriculation. The City Council provides for 
lower primary schools of which 72 have already been bu ilt 
and are in fu ll use. It is the endeavour of the Johannesburg 
Council to build one lower primary school for every 800 
houses. An amount of 18c is included inthe monthly rental 
as a direct contribution to the capital cost of the building 
of such schools.



TRANSPORT

R A ILW A Y  T R A N S P O R T A T IO N .

Two ra ilw a y lines provide transport 
fo r nearly 154 ,000  d a ily  commuters. 
M onthly tickets cost between R 1 .72  
and R 2 .5 0 . During p e a k  p e r io d s  
trains run every 4  m inutes.

R O A D S .

Since the establishment o f the Bantu 
Transport Services Fund in 1953 some 
600 miles o f major roads have been 
b u ilt in S O W E T O . In order to provide 
fo r the safety o f the inhabitants, street 
I ighting on bus routes and every second 
street has been provided.

BU S SER V IC ES .

Internal feeder bus services operate 
w ith in  S O W E TO  and between SO ­
W E TO  and Baragwanath Hospital (the 
Bantu hospital on the southern fringe  
o f S O W E TO ).

OCCUPATIONS
2% Executive 

15% White Collar 

2% Blue Collar

20% Semi-skilled

21% Labourer 

5% Not stated

35% Unemployed

( t h e  abo ve fig u r e  includes 

h o u s e w ive s , pensio ners and s t u d e n ts , )

E X E C U T IV E S : 

W H ITE C O LLA R : 

BLUE C O LLA R : 

S E M I-S K IL LE D : 

LA BO U RERS:

Professional people i . e .  doctors, teachers, 
traders, e tc .
C le rk s , storem en, po licem en , w aiters, shop 
assistants, e tc .
E le c t r ic ia n s , f it te rs , carpenters, artisans, 
e t c .
Petrol attendants, d rivers, machine operator 
messengers, watchm en, dressmakers, e tc . 
Under the c la ss if ica tio n  of labourers the 
fo llow ing  types of occupations have been 
in c lu d e d :-  domestic servants, gardeners, 
packers and c le an e rs .



B A N TU  L IV IN G  IN  C ITY  AREA.

Living in houses at East­
ern Native To w n sh ip s .. . .  3 ,260
Municipal hostels..............  12,400
Municipal compounds.... 8,863  
F l a t s  , offices, hostels, 
boarding houses, schools, 
h o s p i t a l s  , commercial
buildings, etc..................... 33,702
Domestic servants in pri­
vate homes.........................  60 ,300

Bantu in Council controlled areas 
in SO W ETO :

Living in houses 363,087
Living in hostels 14,162

377,249
Bantu in Bantu Resettlement Board 
areas:

Living in houses 116,212
Living in hostels 2,649

118,861

Bantu housed in Mines: 21,973

Bantu living in Peri-urban areas:

Alexandra 52,000
North of Johannesburg 14,000
South of Johannesburg 11 ,200

77,200

TOTAL 713,808118,525



f o o d s TRADERS IN SOWETO
In the survey section of this booklet 

there is a guide to where the Bantu 
do their shopping.

S O W E TO  is serviced by 1 ,480 var­
ious types of shops. Many of the tra­
ders are very progressive and keep 
themselves well informed on the lat­
est merchandising techniques.

SU M M A R Y  O F  T R A D IN G  FA C IL IT IE S  
A V A ILA B LE  IN  S O W E T O .

TY P E  O F  TRADER SHO PS
Butcher 247
Funeral Parlour 18
General Dealer 429
Green Grocer 204
Coal Dealer —

Cobbler 23
Dry Cleaners & Tailors 63
Fish & Chips, Fish Monger 80
Herbal ist 47
Dairy 60
Motor Mechanics & Garages 20
Eating Houses, Restaurants 103
O ffa l Dealers —

Goat Sellers 35
O TH E R S  - Hairdressers 35

Bicycle Repairs 6
Drapers 26
Miscel laneous 119

T O T A L 1,480

I f  you require any further details or 
would like to know the names and ad­
dresses of these traders, please contact:
A L A N  S . T l  L E Y
World Printing & Publishing C o .,
P .O .  Box 6663,
J O H A N N E S B U R G .



INTRODUCTION
TO READERSHIP SURVEY

O BJEC TIV ES O F SU R V EY .

The objectives of the survey were as fo llo w s:-
1 . To determine readership of selected magazines and newspapers among urban Bantu in the 

Johannesburg Complex.
2 . Opinion of selected magazines and newspapers.
3 . Ownership of certain appl iances.
4 . Purchasing habits.

SAMPLE A ND COVERAG E.

The survey covered the Adult Bantu Population of Soweto and Alexandra Township.
An area stratified random sample of households were drawn. The informant was interviewed 

w ithin the household was selected by means of the P o litz G rid . The sampling procedure is thus 
comparable to the 1962 National Readership Survey procedure. The sample realised was 600 
which 326 interviews were conducted with men and with women 274,

In the analysis the sample was mathematically weighted bycomputor. The weighting was done 
against the 1960 Census and latest Municipal Native Affa irs Department figures. The factors 
considered in weighting were:-

1. Size of population in each township.
2 . Male/female proportions.
3 . Age proportions.
4 . Day of interview. In th is respect it should be noted that an equal number of reading 

days Monday through Sunday was allowed for da ily newspapers.
Details of the sample is appended.

IN TE R V IE W IN G .

50%  of the interviewing was conducted by senior Bantu employees of the World and 50%  was 
done by specially employed interviews. A cross tabulation was worked out from both groups 
to ensure there was no bias.

Interviewers were fu lly  briefed and trained and worked under the supervision of four World 
circulation inspectors who were also responsible for back checking.

In total 10 interviewers worked on the surveyof whom the questionnaires of 2 had to be tota lly 
discarded. The 82 discarded interviews were redone by other membersof the interviewing team 

The percentage checkbook on interviewing was 6 0 % . About 97%  of interviews was conducted 
at the informants home. Substitution took place in 5%  of cases, after 6 call backs.

Q U E S T IO N N A IR E .

A copy of the questionnaire is given at the back of the report,

T IM IN G .

Interviewing took place from the 15th August to 31st October, 1966.
During this period two major events happened that could have affected readership.
a. The Croesus train disaster.
b. The assassination of the late Dr H .F .  Verwoerd.



M A R G IN  O F ERROR.
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A ll surveys are subject to a sta tistic a l margin of e rro r.
The fo llo w ing  table applies to th is  su rvey. ( T h is  is  margin of error at the 2 sigma le v e ls).

Number of P E R C E N T A G E R E P L Y
terviews in 
mple

95
or 5 %

90
or 10°/c

85
or 15%

80
or 20%

75
or 25%

70
or 30%

65
or 35 %

60
or 40°/

55
> or 45*^

50 ] 
> or 50%

100 4 .4 6 .0 7 .2 8 .0 8 .6 9 .2 9 .6 9 .8 10 .0 1 0 .0
150 3 .6 4 .8 5 .8 6 .6 7 .0 7 .4 7 .8 8 .0 8 .2 8 .2
200 3 .0 4 .2 5 .0 5 .6 6 .2 6 .4 6 .8 7 .0 7 .0 7 .0
300 2 .6 3 .4 4 .2 4 .6 5 .0 5 .2 5 .4 5 .6 5 .8 5 .8
400 2 .2 3 .0 3 .6 4 .0 4 .4 4 .6 4 .8 4 .8 5 .0 5 .0
500 2 .0 2 .6 3 .2 3 .6 CO 00 4 .0 4 .2 4 .4 4 .4 4 .4

The above should be taken into consideration when inte rp reti ng the survey re su lts .

A N A L Y S IS .

Coding, ed iting and ana lysis was done by M r C .A . O osthu izen of Mechanised Marketing 
(Pty) Ltd .

A na lysis was done on a 1440 IB M  computor.

G E N E R A L .

" I t  w il l  also be appreciated that the survey was restricted to a certain area and that it  re ­
lated to a number of d iffe rent types of publ i cat io n s. For example it  is o n ly  to be expected that 
d a ily  newspapers which are d istributed m ain ly fo r the benefit o f the W hite  population w il l  not 
compare as favourably as advertising media in Soweto and Alexandra as newspapers which are 
produced m ainly w ith the object of achieving c ircu la tion  among the Bantu population. Again 
certain of the publications covered are magazines and not newspapers and w il l  thus be in a d if- 
ferent position in  regard to a number of aspectsof the su rvey. The surveywas conducted purel y 
w ith a view to assisting advertisers to decide which of the publ icat ions covered by the survey is 
l ik e ly  to be the best advertising medium in the area covered by i t .



I

READERSHIP OF PUBLICATIONS
REG ULAR READERS - AS A PERC ENTAG E O F T O T A L  P O P U L A T IO N , *

80% * Population is only in the survey 
areas of Soweto Alexandra and 
Johannesburg.



READERSHIP OF PUBLICATIONS
EXPRESSED AS A PERC ENTAG E O F IN F O R M A N TS  IN  SURVEY AREA.

A G E S E X 1 N C O M E

PUBLICA­
T IO N S TO TA L

16 -
2 4

2 5  - 
34

35 - 
49 5 0  + M A L E

F E
M A L E N O N E

R 1 -
R 1 0 R 1 1 +

B A S E 2 0 5  1 4 9 5 6 1 6 6 9 0 2 5 0 1 12 0 9 3 0 761 7 1 6 5 7 3

% % % % % % % % % %

6 2 . 7 68 63 63 52 70 5 4 5 0 59 84

B O N A 1 1 . 1 1 5 9 1 2 7 1 0 1 2 1 5 8 1 1

F L A S H 3 . 0 8 3 1 + 3 3 1 6 2

G R A C E - 9 . 9 1 4 1 2 5 1 2 1 0 1 0 1 6 7 6

G R E A T 6 . 5 1 6 6 2 3 9 4 7 6 7

P O S T 5 6 . 0 62 69 49 30 6 1 50 49 48 75

R . D . M . 2 3 . 1 2 4 29 1 9 1 7 38 5 9 1 4 52

S T A R 2 1 . 8 1 8 25 2 1 22 28 1 5 1 4 1 4 42

T R U E 1 6 . 9 2 4 25 9 5 1 8 1 6 1 3 23 1 4

+ Number of inf ormants too sma II to permit breakdown.

I S S U E D  B Y  T H E

WORLD
OUR O W N , OUR O N LY PAPER



READERSHIP OF PUBLICATIONS
EXPRESSED AS TH O U S A N D S  O F  READERS IN  SURVEY AREA.

A G E S E X I N C O M E

PUBLICA­
T IO N S T O TA L 16 - 24 25 -  34 35 -  49 50 + MALE FEMALE N O N E R1 - R10 R11 +

B A S E 2051 495 616 690 250 1120 930 761 716 573

'000 '000 '000 '000 '000 '000 '000 '000 '000 '000

■ w o r l d !IlSPi* OUR OWN' OUR ONLY PAPER

265 69 79 89 27 161 103 78 87 99

BO N A 47 15 11 16 4 23 23 23 11 12

FLASH 13 7 4 + + 7 5 2 8 2

GRACE 42 14 15 6 6 22 19 24 10 7

GREAT 27 16 7 3 1 20 7 10 9 8

POST 236 63 87 70 16 140 96 77 71 88

R .D . M . 98 24 37 27 9 87 10 14 21 62

STAR 92 18 32 30 12 64 28 21 21 50

TRUE 71 24 32
.

13 2 40 31 21 34 16

+ Number of informants too small to permit breakdown



DUPLICATION OF READERSHIP

REGULAR
READERS
OF

W HO ALSO REG ULA R LY  READ

BO NA FLASH GRACE GREAT POST RDM STAR TRUE

% % % % % % % % %

100.0 11.5 3 .3 10.4 7 .7 69 .0 33.6 32.1 15.3

BONA 65.2 100.0 16.3 30 .0 24 .2 71 .8 27 .8 19.4 37 .0

FLASH 67 .7 59 .7 100.0 77 .4 51 .6 88 .7 51 .6 51 .6 69.5

GRACE 66 .0 33.5 23 .7 100.0 43 .4 86.2 53.2 39 .4 27 .6

GREAT 73.9 41.0 23 .9 65 .7 100.0 90 .3 67.9 47 .8 32.1

POST 77 .4 14.2 4 .8 15.2 10.5 100.0 • 33 .6 31 .7 23 .6

R .D .M . 91 .3 13.3 6 .8 22 .8 19.2 81.6 100.0 61 .7 13.7

STAR 92 .4 9 .8 7.2 17.9 14.3 81.2 65 .3 100.0 16.1

TRUE 56.9 24 .3 11.6 16.2 J 2 . 4 78.3 18.8 20 .8 100 .0

I S S U E D  B Y  T H E

WORLD
OUR OW N, OUR O N IY  PAPER



I S S U E D  B Y  T H E

WORLD
OUR O W N , OUR O N LY PAPER

PROFILE OF WORLD
OUR O W N , OUR O N LY PAPER

B A S E :

T O T A L  SAMPLE  
2051

4 |  W ORLD
■Jo

READERS
36

100 2051 62 .7 247.7

% 000's % 000's

AGE G ROUP

16 - 24 24.1 102 26 .3 70

25 - 34 30 .0 127 30 .0 79

35 -  49 33 .7 142 33 .5 89

50 + 12.2 52 10.2 27

S E X

MALE 54 .6 231 60 .9 161

FEMALE 45.4 192 39.1 104

IN C O M E PER W EEK

N O N E 37.1 157 29 .8 79

R1 - RIO 34.9 147 32 .8 87

R l l  + 28 .0 118 37 .4 99

L I T E R A C Y

LITERA TE 84.0 355 94 .3 250

IL L ITER A TE 16.0 68 5 .7 15



1
1
1
1
1
1
1
]

1
1
1
]

COST PER THOUSAND
IN S U R V E Y  A R E A

BO NA FLASH GRACE GREAT POST R .D . M . STAR TRUE
'000 '000 '000 '000 '000 '000 '000 '000 ‘000

Estimated readership 
'000's in Soweto only 265 47 13 42 27 236 98 92 71

Column inch rate (Rands) 3 .50 5.42 5 .00 3 .34 2 .00 3 .50 3 .40 4 .75 5 .00

Number of persons per copy 5 .9
READERS PER COPY CAN BE CALCULATI 
OF THESE PUBLICATIONS IS KNOWN 1

ED IF CIRCULATION 
N SURVEY AREA.

All readers cost 
per thousand (cents)

cents cents cents cents cents cents cents cents cents

1 . 32 1 1 . 5 6 3 9 . 4 8 7 . 9 9 7 . 2 9 1 . 48 3 . 4 9 5 . 1 6 7 . 0 1

Age Group 16/24 5.30 3 5 . 4 2 6 4 . 1 0 2 4 . 2 0 1 2 . 5 8 5 . 5 2 1 3 . 9 9 2 6 . 2 4 2 0 . 5 8

25/34 4 . 2 2 4 7 . 9 6 1 2 8 . 2 1 2 2 . 1 2 2 7 . 7 8 4.00 9 . 1 9 1 4 . 8 4 1 5 . 6 7

35/49 4.02 3 2 . 8 5 6 2 5 . 0 0 4 9 . 1 1 6 4 . 5 2 5 . 0 2 1 2 . 5 0 1 7 . 4 6 4 0 . 0 0

50 + 12.50 1 4 6 . 4 9 2 5 0 . 0 0 5 3 . 8 7 1 4 2 . 8 6 2 2 . 4 3 2 1 . 7 9 5 3 . 3 7 2 0 . 0 0

SEX MALE 2.12 2 3 . 0 6 7 0 . 4 2 1 4 . 9 1 9 . 8 5 2 . 5 0 3 . 9 1 7 . 4 3 1 2 . 4 1

FEM ALE 3.53 2 3 . 1 6 9 0 . 9 1 1 7 . 2 2 2 7 . 4 0 3 . 6 4 3 4 . 0 0 1 6 . 7 3 1 6 . 0 8

Income Group N O N E 4.43 2 3 . 5 7 2 6 3 . 1 6 1 3 . 7 4 1 8 . 8 7 4 . 5 2 2 3 . 2 8 2 1 . 9 9 2 4 . 0 4

R1 -  R10 4.02 4 8 . 3 9 5 6 . 8 2 3 1 . 8 1 2 2 . 9 9 4 . 9 5 1 6 . 0 4 22 . 84 1 4 . 6 2

R l l  + 3.75 4 3 . 3 6 2 5 0 . 0 0 4 7 . 7 1 2 4 . 1 0 3 . 9 7 5 . 5 2 7 . 7 1 3 0 . 6 8

Where s i ngl e col umn inch rate is not quoted equi val ent  pr opor t i onal  rates have been caN . B . c u I a t e d



Cl  N E M A  
A T T E N D A N C E  .

BASE: TO TA L

All informants 2051

%

Visited Cinema 
in last month

17

Visited Cinema 
in last week 8

Have not visited 
a Cinema in last 
month

83

_

C L A I M E D  O W N E R S H I P  
O F  C E R T A I N  A P P L I A N C E S

T O TA L
SAMPLE

W O RLD
READERS

B A S E : 2051

- % %

IRO N 98 .2 97

STO V E 83 99

S E W IN G  M AC HINE 41 42

RADIO 15 15

RECORD PLAYER 10 10

ELECTRIC K E TTLE 2 3

M O TO R VEHIC LE 9 12

REFRIGERATORS 6 9



IMAGE OF PUBLICATIONS

S T A T E M E N T S

U H J J U POST R .D . M . STAR TRUE

| w o r l d !
A L L  I N F O R M A N T S

% % % %

CATERS BEST FOR 
FEMALES 21 19 20 4 2 2

M O ST M O DERN 24 2, 18 8 13 3

M O ST IN TE R E S T IN G  
A D V ER TIS IN G

29 25 8 6 18 1

M O ST E N TE R TA IN IN G 35 27 22 2 5 12

M O ST U P -TO -D A TE  NEWS 49 43 12 9 13 1

BEST SPORTS COVERAGE 64 51 16 3 + +

HAS TYPIC A L AFRICAN  
SPIRIT

78 62 9 + + 2

BEST FOR AFRICANS 84 69 3 1 + 2

FOR ME 59 46» 10 1 + +

PUBLISHED BY EUROPEANS 1 1 3 17 37 +

PUBLISHED BY AFRICANS 58 49 8 + + 4

BEST VALUE FOR M O N E Y 36 30 10 4 2 +

I S S U E D  B Y  T H E

WORLD
OUR O W N , OUR O N LY PAPER

+ Number of informants too small to permit breakdown



I S S U E D  B Y  T H E

WORLD
OUR O W N , OUR O N LY PAPER

PURCHASING HABITS OF THE BANTU
U SU A L PLACE O F PURCHASE OF CERTAI N C O NSUM ER PRODUCTS CLAIM ED.

B A S E :
ALL TH O SE  
W HO  BUY THE  
F O LL O W IN G  ITEM S.

TO TA L
Township
Trader

City
Trader

City
Store

City
Bazaar

Super­
market 

Self Service

% % % % % %

Groceries 100 58 3 5 24 9

Clothing 100 2 - 26 68 4 +

Liquor (IncI.BantuBeer) 100 87 2 11 + +

Hardware 100 12 36 29 21 2

Furniture 100 2 28 68 2 +

Medicines 100 61 14 21 4 +

Cosmetics 100 56 14 22 8 +

C L A I M E D  P U R C H A S I N G  P A T T E R N S .

B A S E :  A LL  WHO  
BO U G H T

HO W  ITEM S PAID FOR - LA ST PURCHASE O F ITEM .

TO TA L Cash Account Hire Purchase Not stated

. ITEM S PURCHASED % % % % %

Groceries 100 97 3 + +

Clothing 100 75 24 + 1

Liquor 100 96 4 + +

Hardware 100 92 6 * 2

Furniture 100 2 10 87 1

Medicines 100 99 1 + +

Cosmetics 100 99 * + 1

* Less than 0 .5 %
+ Number of informants too small to permit breakdown.



Q u e s t io  n no i re  N o ,

READERSHIP SUR V EY .

I am assisting in a readership survey and you have been chosen as a representative 
member of the public and we w ill greatly appreciate hearing your views.

P O L IT Z  GRID TE S T .

A D U LT H O USEH O LD  MEMBERS 
(Over 16 years)

LAST D IG IT  O F Q U ESTIO N N A IR E  NU USER

No. 1 2 3 4 5 6 7 8 9 0
Oldest 1 1 1 1 1 1 1 1 1 1
2nd oldest 2 2 1 1 2 1 1 2 1 2
3rd oldest 1 2 3 2 1 2 3 1 3 3
4th oldest 3 1 2 4 1 4 3 2 1 2
5th oldest 4 2 3 1 5 5 3 1 4 2
6th oldest 2 5 4 6 6 3 1 4 2 6
7th oldest 6 7 5 4 2 1 7 3 2 5
8th oldest 7 1 4 6 5 3 2 8 1 7
9th oldest 4 8 5 9 7 1 2 3 6 9

10th oldest 8 10 1 6 7 5 3 V 4 2
11th oldest 10 3 9 7 6 4 2 8 I I 1
12th oldest 11 7 12 5 10 2 6 1 9 3

3a,

3b.

4.

5.

6g.

6b.

6c.

6d.

10.

11 .

Name of Respondent: 

Address:

Do you rent your home?

Have you bought your home?

Number in fa m ily ..................................................... ...

Number in household...................................................

How many people in your household earn wages?

Standard of education of respondents....................

Conduct literacy test.

Do you work?

YES NO
|4-Y | - x  1

YES NO

_j±J

H

j D
YES NO

18-6 1 -1 -7

Age Group: 16 -  24 25 -  34 35 -  49 50 and over
12 -  Y -  X -  0 -  1

Economic Group (earnings per week) or respondents only:

Nothing R1 - R5 R6 - R10 R l l  - R19 R20 - R29 R30 - R39 R40 and over
1 2 - 2 -  3 -  4 - 5 - 6 -  7

j l .  | 12 -  9 I

Home language: 113-

Mark language in which questionnaire w

EN G LISH  | -  Y  |

XHO SA | -  X |

SHA NG AA N  | - 0  |

OTHERS f

s conducted: 

SOTHO  

Z U LU

TSW ANA 1 -  3 |

Have you ever read or looked through any of these newspapers and/or 
magazines?
(Show all cards) (Put aside those that have N

Have you read o r looked through any o f these pub lications d u rin g . 
(O n ly  show cards o f pub lications that respondent has rea d .)

B O N A
F L A S H
G RA C E
G R E A T
P O S T
R A N D  D A IL Y  M A IL
STA R
T R U E
W O R LD

Ï ------- CD 1 “< 19 -  Y
-  X -  X -  X
-  0 -  0 -  0
-  1 -  1 -  1
-  2 -  2 t —
-  3 -  3 -  3
-  4 -  4 -  4
-  5 -  5 -  5
-  6 -  6 -  6

13b.
How many days ago did you read or 
look th ro u g h ..............................................?

W Ó R LD 2 0 -
STA R 2 1 -
R A N D  D A ILY  
M A IL 2 2 -

YES NO
18- 8 1 | -9 |

Where do you w ork?................................................................................................... 9-

What do you do there?..............................................................................................

What time do you usually leave .-----------------------------------.
home in the morning? I----------------------------------- 1 10-

What time do you usually get home .------------------------------------.
after work in the evening? L----------------------------------- 1 11-

BONA

FLASH

GRACE

GREAT

POST

RAND D A ILY  MAIL

STAR

TRUE

W ORLD

sn reod.) 
YES NO

| '14 -  ?"] 1 -*  1

L o < l 1 - 5  1

L  -  o| R l

1 1 1 - 7  1

1 2 | - 8  I

1 - 3 | - *  1
1 1 5 - Y| | - ■  1

1 - * l l - 2 1

1 - o | | —  3 1

Have you pe rsona lly  bought any o f these pub lic a tions during  th e .........................
(O n ly  show cards o f pub lications that respondent has read o r looked through)

L A S T  M O N T H  LA S T  W E E K  Y E S T E R D A Y  N O T  A T  A LL
B O N A  
F L A S H  
G RA C E  
G R E A T  
P O S T
R A N D  D A IL Y  M A IL  
STA R  
T R U E  
W O R LD

23 -  Y 2 3 - 7 2 4 - 4 25 -  1
-  X -  8 -  5 -  2
-  0 -  9 -  6 -  3
-  1 24 -  Y -  7 -  4
-  2 -  X -  8 -  5
-  3 -  0 -  9 -  6
-  4 -  1 25 -  Y -  7
-  5 -  3 -  X -  8
-  6 -  4 -  0 -  9

W here  did you get o r buy (ask about p ub lic a tion  in  question 14 o n ly ),these  
pub lic a tions from ?

in  tow nships?
b. Cafe in  tow n­

sh ip ?
c . N ew s Agency 

in  tow nsh ips?
d . S tree t vendor 

in  C ity ?
e . Cafe in  C ity ?
f .  New s Agency 

in  C ity ?
g . By subscrip­

t io n ?
h . From a fr ie n d /  

fa m il y member
i .  W o rk ?
j .  O th e r?

W H E R E  D ID  Y O U  F
k . A t home?
l . O n  tra in /  

bus?
m. A t w o rk ?
n . Inc a fe /sho p ?
o . E lsew here?

B O N A F LA S H G RA C E | G R E A T P O S T RD M STA R t r u e Iw o r l d

r Ï 6 - Y 2 7 - Y 2 8 -Y 2 9 - Y 3 0 - Y 3 1 - Y 3 2 - Y 3 3 - Y 3 4 - Y

-X - X - X -X - X -X -X -X - X

-0 -0 -0 -0 -0 -0 -0 -0 - 0

-1 -1 -1 -1 -1 -1 -1 -1 -1

-2 -2 -2 -2 -2 -2 -2 -2 -2

-3 -3 -3 -3 -3 -3 -3 -3 -3

-4 -4 -4 -4 -4 -4 -4 -4 -4

? " 5 -5 -5 -5 -5 -5 -5 -5 -5

-6 -6 -6 -6 -6 -6 -6 -6 -6
- 7 -7 - 7 -7 - 7 -7 - 7 - 7 -7

-8 -8 -8 -8 -8 -8 -8 -8 -8
- 9 -9 -9 -9 -9 -9 — 3 T —

35-1 -2 -3 -4 -5 -6 - 7 -8 -9
36-1 -2 -3 -4 -5 -6 1 -7 -8 -9
37-1 -2 -3 -4 -5 -6 -7 -8 -9

16 . Here is a card w ith  the names o f certa in pub lications on i t .  (Show c a rd .)

I am now going to read a l is t  o f statements to you. Please te ll me fo r each 
statement I read w hich p u b lic a tio n , i f  any , best f i t s  the Statem ent. There are 
no correct o r incorrect answers. W e are o n ly  interested in  what you personally  
th in k . Please t ry  and answer every question even i f  you th in k  you are guessing

S T A T E M E N T P U L  I C A T  I O  N  S

03
o
z
>

| 
FLA

SH

j 
G

R
EA

T

o
73

>  
—\

| 
P

O
ST

[ 
R

.D
. M

A
IL

CO 
—1 
>73

| 
TR

U
E

1 
W

O
R

LD
 

I

| 
A

LL

| 
N

O
N

E

| 
D

O
N

'T 
K

N
O

W

G ives you the most u p -to -  
date news?

38 - Y -X -0 -1 - 2 -3 -4 -5 -6 -7 -8 -9

Has the typical A fric an  
s p ir i t?

39 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9

G ives the best value for 
fo r money?

40 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9

Is the most modern? 41 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
Is the most e n te rta in in g ? 42 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
G ives best sports coverage 43 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
Caters best fo r A fric a n s? 44 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
Caters best fo r Female*? 45 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
Has the most in te resting  
a d ve rtis ing ?

46 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9

Is published by Europeans? 47 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
Is published by A fric a n s? 48 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
Is fo r me? 49 - Y -X -0 -1 -2 -3 -4 -5 -6 -7 -8 -9
Is not fo r me? 50 - Y -X - c -1 -2 -3 -4 -5 -6 -7 -8 -9
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7o . W h ic h  newspaper o r mogazine do you consider least value fo r money?

I I 5 1 -

17b. W hy do you say th a t?

18a. Do you have any d if f ic u lty  in buying any o f these pub lic a tions?

[ Ï F -  1
-  2

B O N A  
F LA S H  
G RA C E  
G R E A T  
P O S T  
R A N D  D A IL Y  M A IL  
STA R  
TR U E  
W O R LD

18b. I f  problem with W orld, what problem?.

18c. What do you enjoy reoding most in The W orld?.

18d. What do you dislike most in the W orld?.

Do you ever go to a cinema or bioscope?

Have you been to a cinema or bioscope in the 
last month?

Have you been to a cinema or bioscope in the 
last seven days? 3

Do you have a radio in your home?

If  yes, what make?..................................

Is i t  in working order?

Have you listened to the radio in the p 
seven days?

Did you listen to the radio yesterday? 

Where did you listen?

I 5* - < I I -5 I
.................................  55-

r ^ n  r S h
E D1 - 9 .

1____ cXJ
At home? 5 6 - 4
At work? - 5
At friends' - 6
Elsewhere? - 7 |

209. Mark which station respondent listened to yesterday and what time?
T S w T

Know
Radio
Bantu

Spring­
bok

A B L .M . Rodio
High-
veld

Redif-
fusion
Service

Others None

Morning 
6 a . m. - 
12 noon

57-Y -X -0 -1 -2 -3 -4 -5 -6 -7

A fter­
noon 
12 noon- 
6 p.m.

58-Y -X -0 -1 -2 -3 -4 -5 -6 -7

Evening 
6 p.m . - 
midnight

59-Y -X -0 -1 -2 -3 -4 -5 -6 -7

Midnight- 
6 a.m. 60-Y -X -0 -1 -2 -3 -4 -5 -6 -7

Do you own any record playl ng equipment? 

What kind of record playing equipment is it?

X•
r

Batteries 6 1 - 0
Mains -  1
Portable - 2
Manual -  3

What make of batteries do you buy?

23. Is you home provided w ith:- Electricity 62 -  v
Running Water -  X
Neither - 0

24. Is there a telephone in your house? YES NO
1 6 2 - 1 1 - 2  !

25a. Do you own an electric kettle? YES NO
1 62 - 3 ] - 4  |

I m a k e - 1 ____________ 1
YES NO

25b, Do you own an iron?
E D I  l - *  1

Electric 63 - 0
Paraffin -  1

Ordinary - 2
MAKE:

If  house has electric lig h t, what make of light bulb do you buy? 

MAKE I 2  S IZ E  BULB Q  

PRICE E

Do you have a fridge in your household?

Poraffin -  0
Electric -  1
Gas - 2

Does yourfridge have a deep freeze compartment? .

Do you own a motor vehicle which is 
registered in your name?

NO

Im a k e 1
IM O D EL _________________ 1

30a. Where do you mostly buy the fo llowing items?

Trader in 
Township

Trader
in C ity

Chemist 
in Town­
ship

Store 
in City

Bazaar
in City

Super
market
Self
Service

Groceries 68 -  Y 69 -  Y 70 -Y 71 -  Y 72 -  Y 73 -  Y
Clothing - X - X - X - X - X -  X
Liquor - o - .0 -  0 -  0 -  0 -  0
Hardware - 1 -  1 -  1 -  1 -  1 -  1
Furniture -  2 -  2 -  2 -  2 -  2 -  2
Medicine - 3 -  3 -  3 -  3 -  3 -  3
Cosmetics -  4 -  4 - 4 - 4 - 4 - 4

The last time you bought the following items did you buy for:

Cash H .P . Don't
remember

Groceries - 5 -  5 -  5 -  5
Clothing -  6 -  6 -  6 - 6
Liquor -  7 -  7 -  7 - 7
Hardware - 8 - « -  8 - 8
Furniture -  9 -  9 -  9 - 9
Medicine 75 -  Y -  X -  0 - 1
Cosmetics -  2 -  3 -  4 -  5

31a. Do you smoke?

31b. If yes, what do you smoke?

YES NO
r ^ n  r^x-

Cigarettes 7 6 - 0
f tp* -  1
Cigars -  2
Others

31c. If cigarettes, what brand do you smoke at present? £ 

32a. Do you own a sewing machine?

32b. If yes, what make and model?

NAM E O F R E S E A R C H E R ...................................

NO
r ^ n

Make:
Model:

................................ CHECKED

DAY O F IN TER V IEW : Monday 77 -  1
Tuesday -2
Wednesday
Thursday - 4
Friday -  5
Saturday - 6
Sunday - 7

Occasional Reader
FO R O FFIC E USE O N L Y :

BO NA 78 -  Y 79 -  Y 80 -  Y
FLASH - X -  X - X
G REAT - 0 -  0 -  0
GRACE -  1 -  1 -  1
PO ST -  2 -  2 -  2
R . D . M. -  3 -  3 -  3
STAR - 4 -  4 - 4
TRUE -  5 -  5 -  5
W O RLD -  6 -  6 -  6
SUM M ARY -  7 -  7 ----------- -7
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WORLD
O U R  O W N ,  O U R  O N L Y  P A P E R

AND ITS PEOPLE

In th is survey we have attempted to illu stra te  graphically and 
sta tis tic a lly  the strong position of The W orld in Soweto and Alexandra. 
The figuresa lso provide irrefutable evidence of The W orld 's penetration 
into the market it  se rves. It  is  clear from th is report that The World 
reaches that market more effective ly than any other publication.

What the figures do not, however, reveal is  the story behind the 
success of The W orld . The W orld , now theonly English language daily 
for Bantu, came into existance as a vernacular weekly in 1932. In the 
years that followed it  acquired a reputation for honest and objective 
reporting of the local scene. It is respected and trusted. It is  regarded 
as a friend of the people. It is  w ritten in English in an idiom they can 
understand . It is  produced by the ir own people , for the ir own people . 
It does not attempt to serve any other sectional interest and is not, 
therefore, inh ib ited .

These are the qualities which make The W orld unique . These are 
qualities which have encouraged readers to refer to The W orld as O ur 
Own O ur O n ly  Paper. It is  these sentiments, frequently expressed in 
letters which no survey could uncover. The W orld is a cherished property 
of the people and on of which they are extremely proud. They trust 
i t ,  they know it  is  dependable. They know it  as a symbol of the ir own 
responsib lity and re spectab ility . It providesthe topicof da ily convers­
ation in tra in s, on buses, in thousands of homes and factories.

It is  th is trust by the people in the in teg rity of The W orld that 
provides advertisers w ith theonly real ly  effective tool of communication 
w ith the Bantu.
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